Megatrend and implication for the companies part1/2
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By 2025 — 2030, 600 million people with annual income greater than $20,000/year will live in
emerging market. (roughly 60% of global population)

[Contribution to GDP and GDP growth by type of city, %]
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Note: old age dependency ratio = population aged 65+ over population 15 - 64
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Source of data: Bloomberg, EIA, IMF, UN, WEF, Worldbank, Deutsche Bank, Mckinsey Global Institute

About Author: Mr. Narun is a project director at Sasin Management
Consulting. He has a various experience in leading and shaping the
clients’ businesses with proven successful track record in providing the
tailor-made strategies to CEO/COO of multinational private companies
(Fortune 100 companies) in oil and gas industry, Thai government
organizations, and state owned enterprises (SOEs).




